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@ O Opyaviopoc GS1

Greece The Global Language of Business

* AlEBVNC, HN KEPOOOKOMIKOC OPYAVIOHOG, avayVvVwPIOUEVOC
w¢ Mn KuBepvnTtikn Opyavwon ano tTov OHE.

°* AvanTtuooEl, KATEUOUVOMEVOC ano Td HEAN/XPNOTEC TOU,
Nnaykoouida nporuna Kal AUOCEIG ile TNV
AnOTEAECNATIKOTEPN AEITOUpPYIA TNG €@odIaoTIKNG aAucidag
OTO GUVOAO TNnC.

° ZuvspyaCETal UEH5I€9V€IC opyawououc; Kal cpopslq

WORLD CUSTOMS ORGANIZATION
CRGANISATION MONDIALE DES DOUANES



O Opyaviopoc GS1 ava Tov KOOUO

e 112 Opyaviopoi-Me€An ®> 2.5 eK. enIXeIphOEIC-
(MH kepdookonikoi) XPNOTEC

® > 2.700 €&eIdIKEUPEVO ®> 6 010. oUVAAAayEg TNV
NPOCWNIKO nuépa

. Xwpec-peEAN Tou GS1

B X@pec-pn péAn
€EUNNPETOUPEVEC Ano To
KevTpiko Mpa@eio
(BpUu&EAAeQ)
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GS1 Association Greece

® ...eva ano ta 112 yeAn Tou GS1
NAYKOOMIWC

® O povadikog eE0UCIOOO0TNHEVOG

(popeac Tou yia Tnv EAAGda

® >WHATEI0, N KEPOOOKOMIKO

e Anuioupynbnke kai dlolkeiTalr anod a N s
TIC IBIEC TIC ENIXEIPHOTEIC - XPHOTEC B 1y //"/ Jé O] o
Tou ouoTnuaTtoc GS1 otnv . /%
EAANGOa

e Kataxwpnon Toug oTo HOvadiko
A1eOvEC MNTp®wO KwdIkwV TOU
GS1 (GEPIR - www.gepir.orq) | |

©
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http://gepir.gs1.org/v32/xx/

>uoTtnua GS1

'Eva OAokAnpwpevo ZuoTtnua Aiebvwyv MpoTunwy,
Nou anocokonei oTn BeATIoTONOINON TNG £podIacTIKNG aAuaidag,
EKMETAAAEUOHEVO TA NAEOVEKTNHNATA OCUYXPOVWYV TEXVOAOYIWV.

10} ©

Avayvwpion ZnHavon Enikoivovia
GS1 GS1 Barcodes GS1 EDI

Identification GS1 EPC/RFID GS1 GDSN
Keys GS1 EPCIS

Mia KOINH & AIEONHZ yAwooa
via OAH Tnv e@podiaoTikn aAugida

©
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The Rise of Digital Consumers...

100 Decade of change

Up to 2010
Traditional
Consumer

2010 - 2018 2019 & beyond
Transitional Digital Native
behaviour behaviour

behaviour were . ..
.. ‘ is the majority ’
the majority JOHE dominates

% UK active adult population

2000 2010 2018 2024

B Traditional consumer (not digital) B Transitionals (switching to digital) B Digital natives (brought up with digital)

®
1 The Global Language of Business © GS1 Association Greece 2016 6
Association

Greece



Enippon wn®Iiakng TeEXvVoAoyiac yia ayopec
EVTOC KATACTNHUATWYV

Mob e
e
=%

Digital
=
=

19% 36%

2012 2013 2012 2013

The digital influence factor affects $1.1 trillion dollars in sales and is projected to grow to $1.5 trillion by the end of 2014

* Mehétn Tnc Delloitte 2014 yia Tnv Apepikavikn ayopd
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Avaykn KatavaAwTn:
[TEPICOOTEPEC NANPOPOPIEC

Frimary UPC Primary Di# Directions Suppler HoSk Numper ¢ Decotngdust Type Prescription Use :%WW
Cne Pllla Day . Pack Val Produch 2 2upprecced UFC Dcoaftnont
Contsiner 2igring Decoription Min roauc Br I iv Unit
2pec Wiaih > 5 mages anpt Reason Package
Helps Redu%% Eace Unit of Meacure Identification - POG t D'W"f urc
m vt Control Pl'ogressw\‘?"l
WMEG GLN 1 .
M . nclice Haeignt e TIO Frec BeaUty mmggaoa&u'le 1 Conb'ﬂs U&m ST
Alternate ltc—mAgerrchcoo Welghts & . ot 2% semt v « eCom ; MFQOGLNE SarCods Type Canced Dats
Frod slerarohy Mer P MeaSU I'eS 2 . Return ; O FaCt Panel e Treats Heartburn Fackage Nams 4
dwgrr"n Dats Fackage Name 3 MEG oL Type X
UL?:. ﬂron % 9 ack Coct Darect Concumer Dellvery
A t%:.? mnf ”tféﬁ Uit Mool W.?r&“ﬁ“ o Lasts 24 Hour%aumg AQ Non-Prescription Use e
Proguston tart Dats B bcuta e s st cord SR
Net Welgnt LOM Jaresimarkel  pDrug Facts LA, - T Mnaicte

Ragicier with Ga1
Ordearing Unit NetComiant 2

Agtivs ingradient

Comant Z5anbicos 2peo

UDE b %ign! Mats lad sdentBer

Sucinece Uit - Other Digital gancy Drug Facts
F oau rigton 3 ontact Typs
Froduct 3tze DUNS £ - .;Mtochil Prg;ws e g Assets ients ye
Virtuas uec cogeNet Con Face Unit DOMRFID T o Vi Code a3ng UOM
i8S oy co Sacondary V|de_0 | pe Net Comtent £
Fack indiostor  Reg Contsiner fpmewiy nacak o Multi-Media ¥ \
Package Marked Retn - g : - 5 Jarsion £
DPM Diffa phicc Ipeclarty VErE Reoy * Documents ___ ) owers Cholesterol

2pac Wisight suppuer haabee &
S e *>* | owers Cholester caws '
Inactive Ingredients Narmngs

GTIN °c cpuppes CESSE00 Date

Vo Concumer Unit
Ciucisr Marketing Wrap Dooom Amount 2pacial Order Avallabie

« Artwork idth Compociis Yiood Level Code
Deaptn LOM

T SR N K e et
Degiocst Code =T r%“we onmenial identfer

Largs Product Decoripion
Tradeamark Family

Sace Unit UOM
For External Use Feclicide indioa E-Content/ o=
reoice tem t=m 2ocannabdis mﬁn Text lsFo cﬂax m = QQSTOG% X Container 3paciaity
Froduot Eub-Group P ——— Reduces Sore Throat % Pro Marketln > Indiv Unit Heam Conteinc Wood
D1 Publish Date 2econdary irformation Frovider Directions e MEC GLN 3
Package Name 1 Ordering LOM Discontinue Dat ,l;’elps Reduce Risk
information Frivats Uss DI = ,
ot Mot Candent 1 LOM [ Sustainability }” Freah ik e e e S TR
learer Skin is Possi__ Orderlng *20'%2 | Preparation Owgsu
3egregation Code —— b B prpee 2pecial Order Avaliable E=
D’N;g?rnulMMPaolaoo Code Facticids indicator
Curr lmarmabon Prcrréaor Dapocit Text MFQ Code Exampt from Mariang
&  2udjectio U3 Patent Heatth C= i
Suppiemant R - ﬁ einstructions. KitProduct

Depocit 3tats Patiet 2{aok Height

®
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Avaykn MpounBeuTn & Alaveunopou: x

Alaxeipion noAAanAwv NANPoPoOpILV Xwpic “e~
augnon XpOVoU Kal KOGTOUG

XwpPIiC CUYXPOVIOHO OESOHEVWV...

*Mnyn: Accenture & GCI/Cap Gemini

. Aa0ogG: 30% TwVv dEOONEVWV
Alapopeg q A16pOwon: $60-$80/Ad60oc

KataAoywv* KaBapiopog: 25 AenTa/SKU/Xpovo
. Aadn: 60%
Aabn — Ko60oT0G: 43% 51apopd KOGTOUG

2 LS
TipoAoynong A10pBwon: $40 - $400

. Eiocodo¢ VEou NPoiovTOoG:
Xapeveg :
: M.O 4 gBdoopadec
E # 7 .
ndl:)l\m;plsg Xapéveg MNwANoEIG: 3.5% AOoyw
nons AavOaopeEVwWV OEQONEVWV
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GDSN - Néol TpOnol cuvepyaciac HETAEU « -

TWV ENIXEIPNOEWV e

H enITuXnMEVN OUVEPYAOTIiAd TOV
ENIXEIPNOEWV, ANAITEI TV KOIVN
XpNnon cwotwv & opa

KatTnyopionol EVWV

NANPOPOPIWV OXETIKA HE TA
npoiovra

To GS1 Global Data Synchronisation
Network (GDSN) ENITPENEI OTIC
ouvepyalOUEVEC ENIXEIPNOEIC VA EXOUV
navra TIC i01EC NAnNPoOYoOpPIEg oTa
ouoTnuaTta Touc (ERPs, MRPs kAn).

OnoladnnoTte aAAayn yiverar and pia

enixeipnon, gival autoHarTa
KOIVONOINOIMN KAl OTOUC OUVEPYATEC TNC.
YAonolgital HEOW NAEKTPOVIK®OV
kataAoywv nou ovopalovrar Data
Pools

®
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Global Data Synchronization Network e

HIMA
Kavaddag

AuoTpaAia .
Hvwpevo BCIO'i)\EIOH.

FaAAia -
OAAavdia
>oundia :
BeAyio & Aou&euBolpyo
Me&Iko

Kiva

Ionavia

MopToyaAia

Toupkia

IpAavdia

ApYEVTIVN

Ouyyapia

Kpoaria

BpadliAia ka...

The Global Language of Business © GS1 Association Greece 2016 11




Data Pool: NMwc AsiToupyei it

O npopnOeuTnG “'Data Supplier”, d3nAadn onoladnnoTe eniXeipnon Nnapdayel, EMNOPEVETAl | SIAKIVEI
npoiovTa, kataxwpei dedoUEva yia Ta NpoiovTa Kal TNV eniXeipnon Tou oto DataPool.

Data Supplier

DataPool

O anod<kTng “"Data Recipient”,
onAadn o Alavéunopog,
XOVOPEUNOPOG N KAl d1aKIVNTAG,

avTAei dedopEva nou Tov Data Recipient
EVOIQPEPOUV.

The Global Language of Business © GS1 Association Greece 2016 12




HellaSync - H KaivoTopia otov 2 Al
Toupea Twv TpoPipwyv LS aSy_c

Karaxwpnon ZToIXEiwv:

- Brand (GS1 Kwdikoi GTIN, 'Ovoua, nepiypaepn, Target Market kAn.)

- Marketing (unvupaTta, eNICNUAvVoEIC KAM.)

- 2uokeuaaia (Tunog, d1aoTACEIC KAN.)

- XapakTtnplioTika MpoiovTwv (MpowbnTIKEC EVEPYEIEC, 0ONYIEC XpNong,
target ages kAn.)

- Tiyeg, EknTwoelg, ®opoAoyikn EniBapuvon KAmM.

- AlaTpo@ikn a&ia, ouoTaTIKa K.d

- Eidoc GS1 Barcode €ni Twv OUCKEUAOIWV & AAAEC €10IKEC ONUAVOEIC

- MpowBNTIKEC NANPOPOPIEC

- 0dnyiec MeTapopac kar AnoBNKeuonG

®
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GDSN: lMwc AsiToupyel

fe~

Global Data
Synchronization
Network

The Global Language of Business

© GS1 Association

Greece 2016
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2
GDSN: ZTaTioTIka STOIXEIa i

To GDSN onpepax*:

J 34 Data Pools nictonoinueva ano To GDSN

J MNeploooTepol ano 23.000.000 kwd1KOi NPOIOVTWV

kaTaxwpnuevol oto Global Registry

J MNeploooTepec ano 45.000 enIXEIPNOEIC — XPNOTEG

*3To1xeia Iavoudpioc 2016

The Global Language of Business © GS1 Association Greece 2016 15




EvdeikTIikOI Xpnotec/Alavepnopor USA

SUPERVALU / \ Albertsons  Walmart
SAFEWarQ) - Bakers a)gm Weikefein

\‘ StopaShop s bGYﬂ:'

o

DELHAIZE

OOOOOOOOO

DOLLAR
GENERAL




AnaiTnoeic AIaveunopwy

@

Why am | receiving this communication?

Kroger

The Kroger Co. is rapidly approaching a milestone in our efforts to re-engineer several of ou
internal systems and processes to support a _full conversion to GDS (Global Data Synchronization).

One of the key p of this quires that all suppliers be GTIN (Global Trade

We feel that it is necessary to ensure we do not have any disruption within our pricing,
merchandising or supply chain systems. We do not want to put ourselves into a situation where we
are unable to receive item data, inventory, contracts, etc from our valued suppliers due to a GTIN
compliance issue.

What is a GTIN?Why is Kroger converting to the GTIN-14 to identify items? Why
not continue to use UPC’s (GTIN-12) and EAN'’s (GTIN-13)?

GTIN stands for Global Trade item Number. For example, a 12-digit GTIN is encoded into a
U.P.C. barcode.

In addition to being the global standard for use in databases, the GTIN-14 can represent any
GTIN-12 (UPC) or GTIN-13(EAN) and the various packaging levels such as case, pallet, etc.

GTIN-14 | X

GTIN-12
GTIN-8

X
GTIN-13 | 0 | X
0
0

GTIN-14's are the GS1 standard for use in databases and are required to synchronize item

information through GDSN (Global Data Synchronization Network) data pools.

ata synchronization and DI 2

®

1
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AnaiTnoeic AIaveunopwy
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SUPERVALU

Corporate Offices
11840 Valley View Road
Eden Prairie, MN

Dear Vendor Partner:

SUPERVALU has been synchronizing item data via the Global Data Synchronization Network®
(GDSN®) with our Vendor Partners for over seven years. As a result, over 700 Vendor Partners,

including competitors of yours, benefit from a more efficient and cost-effective relationship
with SUPERVALU.

We expect all of our suppliers to join us in this important industry initiative to drive efficiencies
across the entire supply chain. By implementing these GS51 Global Standards you will be able to
leverage your investment across dozens of US based retailers who are implementing GDSN®.

SUPERVALU has chosen 15YNC as our GDSN Certified Data Pool. To learn more about getting

started synchronizing data with SUPERVALU visit http://www.1lsync.org/supervalu.html. Once
you are ready to begin syncing with us contact DataSync@SUPERVALU.com, with the
completed the Trading Partner Data Sheet.

Synchronizing accurate item data is an integral part of supply chain business processes across
the globe. We thank you in advance for executing against this important initiative.

Sincerely,

Janel Haugarth
Executive Vice President, President/COO Supply Chain Services
SUPERWALU INC.

INe wiobal Language or Business © GS1 Association Greece 2016 18



AnaiTnoeic Alaveunopwy

™5 Grocery Delivery Gas Rewards My List

Walmart

SAFEWAYQY

Ing redients for life. A Select A Store | Store Locator

m Working With Safeway General Merchandise Requirements

GTIN/UPC @1 Company Prefix) Membership Number
D Ty Walmart requires a GS1 Company Prefix number, on your application documents. The initial

- Supplier Diversity ’ DivI r i y
. M & nclusion
Working With Safeway u IO
‘What Wa Buy
Featured Vendor

Health & Wellness

General Insurance Goods for Resale

not be accepted and the facility must undergo a Walmart security audit.

when it comes to business ethics,
others judge us not by what we
know but by what we do.

Related Links

Careers

getting started: retail sale items

Investors To help you initizte your relationship with Safeway, we suggest that you do the following:

Visit one or more of our stores to compare your product or service to what we currently offer our
Affiliate Program customers.
Evaluate your product in terms of its value: How will it help Safeway customers? What will they

Safeway Foundation

services at Safeway? Are your cost and suggested retail price competitive?

Additionally, for retail sale items: Does your product have the required universal product code

(UPC) number for scanning, billing and inventery purposes, from G51 US? (Learn more by calling
937-435-3870 or visiting gslus.org)

Flease check with the U.5. Food and Drug Administration at 1-888-INFO-FDA (1-888-463-6332) for
maore infermation on labeling requirements and exemptions. Specifically for food items, the
following site will provide you an in-depth lock at a sample label:

FDA Food Labeling Guide

®
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EvOsIkTIKOI XpAOTEC MayKooNiwe o
|ICA 00 Ahold = (§)
DELHAIZE coers| LD
~
colruyt” mercapona L1ESEQ wamar

ERMERCADOS DE CON

My market M METRO ..Ka1 tou noudiou 1o yada! c“rgﬁ'ﬂrkﬂf MlNEHuH

cccccccccc

METRO B BaoiAonovios AT CA

pEBSICO-HEN : Meh'ssu
TSANTALI
A ondeléz : W KIRIZAT

GREECE

4 A'me:t'/o\m: y B =
3 U G i .

N 4 UwJwa
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v Y Y/

MNAgovekTnuaTa GDSN g
NMAeupa NMNpounBeuTn NMAceupa ZRTNONG
(n.x. Retailer)

H €icodoc npoiovTog oTo paPI O1 napayyeAiec kal n diaxeipion
MeElwveTal kaTta M.O 2-6 TWV NPOoiovTWV BEATIOVETAI KATA
eBOONAdEC 50%
H diaxeipion npoiovtwyv O xpovoc Data management
BeATIOVETAl KATA 67% hueiwveTal kata 30%
Ta AaBn kaTta Tnv nwAnon BeATiwon TnG 01a0e0i1uOTNTAC OTO
HeElwvovTal kaTta M.O and 25% - paol, ye out-of-stock Tepaxia

55% hHelwveTal ano 8% ewc 3%
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===HellaSync <07

powered by G51 Association Greece

e To eAAnviko Data Pool

e Anuioupynbnke ano Tov
GS1 Association Greece

e GDSN Certified Platform

e [ledia yia Tnv evappovion pe Tov EK 1169/2011 FRSHEEe

EUI169?

x © %
o Awpeav Ynnpeoia APk

Fa NEPICCOTEPEC NANPOPOPIES :
www.hellasync.org
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http://www.hellasync.org/

‘We believe i he p er of standards
to transform t ‘way We \ ork and live’

C: i.d;:ii:dﬂﬂ.



GS1 Association Greece

Ap. Tewpylioc ZapavrTauydag
Director, Standards & Solutions

AAeElounoAewg 32,
16452
ApyupoUnoAn

T 210 99 04 260

F 21099 04 271

El g.sarantavgas@gslgreece.org
E2 tech.support@gsigreece.org

E3 hellasync@gslgreece.org

www.gslgreece.org

0 e
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