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GS1 standards 
got their start 
in CPG 

On 26 June 1974, Sharon Buchanan 
was the first cashier to scan a GS1 
barcode at a Marsh Supermarket in 
Troy, Ohio (U.S.). The item was a 
10 -pack of Wrigley's Juicy Fruit ® gum. 
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Key trends in the global CPG 
sector have a common theme: 

the growing 
power of the 
consumer
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A dynamic, rapidly evolving sector

By 2022, it is estimated that 
10% of all CPG sales will 
occur online, up from just 
1.4% in 2015

The global CPG market is 
growing ðfrom ú6.8 trillion 
in 2014 to an expected 
ú11.9 trillion by 2025

Global CPG online sales 
grew by 26% in 2016 ð
with e -commerce now 
contributing to 35% of 
global total sector growth

Three myths about growth in consumer 
goods , McKinsey

Online CPG Sales Headed for 10 Percent , Food 
Processing, 22 February 2017

Global FMCG online sales grew by 26% in 
2016 , Kantar Worldpanel , 6 February 2017

http://www.mckinsey.com/industries/consumer-packaged-goods/ our-insights/three-myths-about-growth-in-consumer-packaged-goods
http://www.foodprocessing.com/industrynews/2017/online-cpg-sales-10-percent/
https://www.kantarworldpanel.com/global/News/Global-FMCG-online-sales-grew-by-26-in-2016
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The U.S. online grocery market 
will grow by 129% by 2022 and 
account for 2% of the total U.S. 

grocery market

UKôs online grocery market will 
grow by 48% by 2022 and 

account for 7.5% of the total 
UK grocery market

Chinaôs online grocery market 
will grow by 286% by 2022 and 
account for 11.1% of the total 

Chinese grocery market

Global view of 
online CPG 
growth

The Online Store of the Future , IDG

https://www.theconsumergoodsforum.com/wp-content/uploads/2018/05/201805-CGF-IGD-Online-Store-of-the-Future.pdf?utm_source=mailchimp&utm_medium=email&utm_campaign=Online-Store-of-Future&utm_source=Press+-+All&utm_campaign=e115dcd4bd-FUTURE_STORE_2018_05_31_09_23&utm_medium=email&utm_term=0_286f5cbb44-e115dcd4bd-69658321
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Todayôs 
consumers
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Consumers want to know more information 
about the products they purchase than 
ever before.

10.4
is the number of 
sources the average 
shopper consults, 
double the number 
from 2016

More than 50% 
of consumers 
make purchase 
decisions before 
they even enter 
the retail store

Online CPG Sales Headed for 10 Percent , Food Processing, 22 February 2017

http://www.foodprocessing.com/industrynews/2017/online-cpg-sales-10-percent/
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Consumers do not shop entirely online or 
offline. They shop wherever and whenever 
they want to shop. 

76%
of all 
consumer 
shopping 
begins
online

84% of 35 - to 
54 -year -olds shop 
online monthly

66% of millennials 
shop online weekly

Online CPG Sales Headed for 10 Percent , Food Processing, 22 February 2017

E-commerce: Build, Drive and Earn E -commerce Growth for 
Retail Success , IRi , January 2017

http://www.foodprocessing.com/industrynews/2017/online-cpg-sales-10-percent/
https://www.iriworldwide.com/IRI/media/TT_E-commerce.pdf
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GS1 standards are helping brand owners and 
retailers to meet the needs of consumers for 
trusted information about the products they 
purchase ðno matter how or where they shop. 

Physical 
identification

Digital
identification
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Todayôs brand 

owners



© GS1 2018 11

Smaller CPG brands are outperforming larger 
brands by responding to consumer preferences 
and needs.

Small and medium brand owners are 
outperforming in 18 of the top 25 
CPG product categories

In recent years, 
smaller brands have 
grown revenue about

3x as fast 
as the category overall

2017 Consumer Packaged Goods Trends , PwC

https://www.strategyand.pwc.com/trend/2017-Consumer-Packaged-Goods-Trends
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GS1 standards provide accurate and complete 
product information that can be used in and 
across B2B and B2C business processes and 
platforms.

Achieve smarter analyticsEnable better search results
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Todayôs 
retailers
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Retailers are redefining the in - store 
experience. 

Physical and digital hybrid storesUnstaffed retail stores
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Retailers are investing in omni - channel capabilities.

Todayôs retailers

15
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GS1 standards provide cost savings and improve speed 
to market for products, thanks to simplified or improved 
business processes such as new item introduction, 
order fulfilment and inventory management. 

Optimise consumer 
fulfilment

Improve product 
information

Provide safer products, 
fewer counterfeits
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GS1 standards play a

vital role 
in the CPG 
sector
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Deliver supply chain efficiencies and support 
agility and responsiveness

Provide trusted product information via 
unique, persistent identification and accurate, 
complete data

Generate higher quality data at a lower overall 
cost and improve the shopping experience for 
consumers



© GS1 Association Greece 201 6 19

ǥȍȊȄŰȆȇȕ Barcode: 
ǝůɸȍŮȎ ȂȍŬȉȉǽȎ ůŮ 
ɸȍǼůȆȊȌ űȕȊŰȌ

ǨȇŰȖɸȒůȄ 150,000 
ɸȍȌȁȈȄȉŬŰȆȇȗȊ 
ůȏůȇŮȏŬůȆȗȊ. 

ǲȍȕȁȈȄȉŬ ůǼȍȒůȄȎ ůŮ 
űŬȍȉŬȇŮǿŬ ŮȋȒŰŮȍȆȇȌȖ. 
ǧȆȕȍȅȒůȄ ȉŬȇǽŰŬȎ ȇŬȆ 
ŮɸŬȊŮȇŰȖɸȒůȄ ŰȒȊ 
ůȏůȇŮȏŬůȆȗȊ.
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ǭǼȅȌȎ ǷȍǾůȄ ǷȍȒȉǼŰȒȊ 
Barcode & ǮȆȇȍȕ ǮǽȂŮȅȌȎ 
(ǲȈǼŰȌȎ ïǢȑȌȎ) Barcode

ǨȇŰȖɸȒůȄ 1,000,000 
ɸȍȌȁȈȄȉŬŰȆȇȗȊ űȆŬȈȗȊ. 
ǲȍȕȁȈȄȉŬ ůǼȍȒůȄȎ ůŮ 

super market ŮȋȒŰŮȍȆȇȌȖ 
(ǴȇŬȊŭȆȊŬȁǿŬ). 

ǧȆȕȍȅȒůȄ ȉŬȇǽŰŬȎ ȇŬȆ 
ŮɸŬȊŮȇŰȖɸȒůȄ ŰȒȊ 
ůȏůȇŮȏŬůȆȗȊ.
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ǧȆŬűŬȊǽȎ Barcode & ǮȆȇȍȕ 
ǮǽȂŮȅȌȎ Barcode - ǝɸȈȒȉŬ 

ǮŮȈŬȊȆȌȖ

ǨȇŰȖɸȒůȄ 3,000,000 
ɸȍȌȁȈȄȉŬŰȆȇȗȊ űȆŬȈȗȊ 

(űŬůȕȊ ɸŬȍŬȂȒȂǾ ǨȈȈȄȊȆȇǾȎ 
ŮŰŬȆȍŮǿŬȎ ȂȆŬ ɸŮȈǼŰȄ 
ŮȋȒŰŮȍȆȇȌȖ). ǲȍȕȁȈȄȉŬ 
ůǼȍȒůȄȎ ůŮ super market
ŮȋȒŰŮȍȆȇȌȖ (ǫůɸŬȊǿŬ). 
ǥɸŬǿŰȄůȄ ȂȆŬ ŭȆȕȍȅȒůȄ 

ȉŬȇǽŰŬȎ ȇŬȆ ŮɸŬȊŮȇŰȖɸȒůȄ 
ȊǽȒȊ ůȏůȇŮȏŬůȆȗȊ.
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ǮȆȇȍȕ ǮǽȂŮȅȌȎ Barcode 
(ǶɸŮȍȁȌȈȆȇȕ ǝɸȈȒȉŬ 
ǮŮȈŬȊȆȌȖ) & ǮȄ ǵǾȍȄůȄ 
ǨȈŮȏȅǽȍȒȊ ǩȒȊȗȊ

ǲȍȕȁȈȄȉŬ ůǼȍȒůȄȎ ůŮ Super 
Market ŮȋȒŰŮȍȆȇȌȖ (ǪȊȒȉǽȊȌ 
ǦŬůǿȈŮȆȌ). ǝȍȊȄůȄ ǲŬȍŬȈŬȁǾȎ 

4 ũŮȉǼŰȒȊ (FCL) Containers
ǲȍȌȓȕȊŰȒȊ.

ǨȇŰȖɸȒůȄ ǥȏŰȌȇȕȈȈȄŰȒȊ 
ǨŰȆȇŮŰȗȊ ǥɸȌůŰȌȈǾ ŰȌȏȎ ůŰȄȊ 
ǥȂȂȈǿŬ ȇŬȆ ŬȊǼȈȄȑȄ ȕȈȒȊ ŰȒȊ 
ŮȋȕŭȒȊ ȂȆŬ ŮɸȆȇȕȈȈȄůǾ ŰȌȏȎ.


